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ENGLISH VERSION

1 Describe history of advertisement in India. 14
OR

1 Explain advertisement's importance in current age. 14

2 Define brand ambassador and explain his role. 14
OR

2 Define advertisement and discuss its relations with 14

industrial revolution.

3 Discuss factors for selecting brand ambassador. 14
OR

3 Describe various types of advertisement. 14

4 (a) What is ethics in advertisement ? 7
OR

Discuss factors for selecting media for advertisement.

(b) Describe Ad. agency's functions. 7

OR

Discuss economic effects of advertisement.

5 Write short notes on any two : 14
(1) Brand image-building
(2) Consumers' response variables
(3) Professionalism in Advt.

(4) Advertisement agency - Industry relationship.
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